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Celebrate!

Now that your work has been accepted and published...



Witzel (L.A.) / CC0

Promote it!

But don't passively wait for people to find your 
article...

Publishing your research is only the beginning of your paper’s 

journey.

To ensure your research reaches its full potential, it’s essential 

to promote it and share it with the world.



YOUR PROMOTION HABITS TODAY 4

How do you currently promote your research after publication?

o I share it on social media (e.g., X, LinkedIn, Bluesky)

o I present it at conferences or webinars

o I rely mostly on the journal/publisher to promote it

o I tell my peers and colleagues about it

o I don’t actively promote my research



WHY SHOULD YOU PROMOTE YOUR PAPER? 5

BENEFITS 
SOCIETY

Increase the chances that 
your work can be translated 
into benefits for the society

HELPS WITH 
FUNDING

BOOSTS 
YOUR 
PROFILE

Raise your profile within 
your research community

NEW 
OPPORTUNITI
ES

SUPPORTS YOUR 
INSTITUTION

ADVANCE 
YOUR 
CAREER

Can lead to new 
partnerships and 
collaborations

Share the publicity of your 
paper’s engagement in grant 
applications

Research impact of your 
work helps to showcase your 
institution

Demonstrating the impact of 
your previous research can 
support future applications 



THREE QUESTIONS TO ASK YOURSELF BEFORE YOU START

2 Who is your target audience?

6

Which channels will help you reach your audience

Who would be interested or influenced in your findings? Who might use or apply it? 

Do they read the news? Are they on social media? Use collaborative platforms?3

1 What is the main point you want to communicate about your paper?
How does it advance the field? What are the main findings? Does it benefit society or a group?

And help you define your promotion strategy



NOW... LET'S GET TO WORK!

2 SHARE

7

AMPLIFY

Share your content 
on the channels that 
best suit your 
audience.

Diversify your 
dissemination 
strategies to reach a 
wider audience.

31 CREATE

Create compelling 
content to 
communicate your 
message to your 
target audience.



CREATING ASSETS
1



Не удается отобразить рисунок.

STORYTELLING
Tell the story of your research to maximize its impact

• Presenting your research through storytelling is an effective way to reach a 
wider audiences and generate greater impact.

• Well-constructed narratives help the reader connect with the scientific 
problem, understand its relevance, and more easily remember the main 
findings.

• An article that tells a well-articulated "story"—contextualizing the problem, 
highlighting the impact, and guiding the reader through the research journey 
— tends to be more read, cited, and shared.
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Не удается отобразить рисунок.

STORYTELLING
Tell the story of your research to maximize the impact of your work

Examples of articles in a search for "scientific storytelling" in http://link.springer.com. 
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http://link.springer.com/


Не удается отобразить рисунок.

VISUAL ABSTRACTS 11

• Visual abstracts are eye-catching graphic 
summaries of your research.

• Because they combine image and text, they are 
easy to read and very effective at engaging your 
audience, especially on social media channels.

• Think of a visual abstract as your research's 
business card!



Не удается отобразить рисунок.

VIDEO BYTES

• Video Byte is a short video that presents 
your work in images, animation and 
audio.

• It is aimed at a non-specialist audience 
and showcase the impact of your work 
on society.

12

https://www.youtube.com/watch?v=CVOXVyv8nv0&t=7s



https://mindthegraph.com/












   

HOW TO PROMOTE YOUR RESEARCH ON SOCIAL MEDIA
Bluesky, Facebook, Reddit, X

• Include the link to the article's HTML page or DOI.
Example: https://www.nature.com/articles/srep30383
Example: https://doi.org/10.1038/srep30383

• Avoid posting the link to PDF as it cannot be tracked by Altmetric.

• Include information that makes people want to click on the link.

• Text with images receives more attention online.

• Altmetric can only track the link to the research if it is posted on public pages crawled by 
the tool.
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https://www.nature.com/articles/srep30383
https://doi.org/10.1038/srep30383


   

HOW TO PROMOTE YOUR RESEARCH ON BLOGS

• Look for scientific blogs that publish about your area of research.

• See if you can write a guest post or suggest your research as a topic for a publication.

• Check to see if your institution or department has a blog and participate in it.

• Look for other articles in your area and see which blogs mention them.

20



   

HOW TO PROMOTE YOUR RESEARCH IN PODCASTS OR VIDEOS
YouTube, Vimeo, Spotify

• Podcasts and video services are a great way to promote your research to a wider audience

• Altmetric does not track the audio of podcasts and videos, but rather the description of the episodes

• If the link to the research is mentioned in the description, it can be tracked

21







https://cassyni.com/










Не удается отобразить рисунок.

HOW TO CHECK YOUR IMPACT METRICS – Springer Nature Link 29
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